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About AGBI

We are a business news platform serving 
the MENA region with a senior audience 
of market-movers and decision takers. 
We break important stories, provide 
authoritative analysis and facilitate 
interaction and commercial collaboration. 
Because we believe that better-informed 
leaders make better decisions – which 
leads to better outcomes for their clients, 
their companies and ultimately for their 
countries. 

The AGBI leadership team brings a wealth 
of experience to the table, with former 
senior executives from regional publishers 
including Arabian Business, The National 
and Gulf Business plus international 
publishers including The Times, the Sunday 
Times, The Telegraph, the Financial Times 
and The Wall Street Journal. 

Our mission is to become an essential 
tool for ambitious business people and 
established leaders alike, helping them 
identify the region’s key commercial 
opportunities and challenges – to showcase 
innovation and make mutually beneficial 
connections. 

In technology-accelerated markets where 
content can be created in an instant,  
we’ll seek to deliver insight rather than 
simply present information, to facilitate 
understanding rather than contribute to the 
noise, to provide the focus that highlights 
key developments and changes that will 
shape the future. 

Headquartered in London and with a 
newsroom in Dubai, we are a team of 
dedicated individuals whose collective 
vision is to build a next-generation business 
news resource that delivers insightful 
analysis at the intersection of regional 
economies and global markets. 

We’ll strive to help our readers understand 
new trends, explore new territory and 
formulate new ways of doing business that 
are more profitable, sustainable, imaginative 
and impactful. 

Welcome to AGBI. 

James Drummond 
Editor-in-Chief 

 

❖ Welcome to AGBI - Arabian Gulf Business Insight
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Ma!#i� �e&�a�d
CEO
Martin was Editor of the 
Daily Telegraph, launch 
Editor of The National 
and has been a media 
consultant across the 
Middle East.

�a�e" �!$����d
Editor-in-Chief 
James was the Financial 
Times Gulf News Editor 
and Cairo/Baghdad 
Correspondent, and  
Head of Geopolitical 
Risk at HSBC.

	ec#�! �!#�$!
Chief Strategy Officer 
Hector was Digital 
Development Director 
at The Times / Sunday 
Times, Chief Digital 
Officer at Which? and 
CEO at JECT.AI.

��icia �$��e!
Opinion Editor
Alicia was Launch 
Editor at AGBI, Launch 
Editor at Gulf Business, 
UK Editor at Arabian 
Business and a staff 
writer at Reuters.

���a"� �a $a��
Creative Director 
Tomaso was Creative 
Director at WSJ and 
Dow Jones, Creative 
Director at The Financial 
Times and Art Director 
at The Times.

�ick' �a&"��
Commercial Strategy 
NIcky was Deputy MD 
at ITP Media, Senior 
Business Director at 
Haymarket and Business 
Development Director  
at MEED.

�!a�k P!a%e!�a�
Head of Newsroom 
Frank was Digital 
Newsroom Editor  
at The Times and 
Sunday Times and 
Transformation Lead  
at Times Online. 

�!a�k �a�e
Editor-at-Large
Frank was a columnist 
at Arab News, Senior 
Business Correspondent 
at The National and 
Business Editor at  
The Observer.

��a�e Mc�i��e'
News Editor 
Shane was Editorial 
Director at Arabian 
Business, Head of 
Content at Reuters and 
Business Features Editor 
at Arab News.

Nicky was Deputy MD
at ITP Media, Senior
Business Director at
Haymarket and Business
Development Director
at MEED.
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At AGBI we seek to deliver insight rather than simply present information, to foster understanding and provide the focus that 

highlights key developments and changes that will shape the future of business in the MENA region and beyond.
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Since launch AGBI has attracted high-calibre contributors such as ���+" ��e�i �i�k�", P
� 	ead �� ��e!�' M��a��ed 
���a�ai�ed and ��i!a#e" �i!�i�e" P!e"ide�# �i! �i� ��a!k, alongside star columnists including Robin Mills and Frank Kane.



❖ Video 

Broadcast quality audio-visual content is one of AGBI’s hallmarks, with key players interviewed and current affairs unpacked to 
give viewers the answers they seek and the insights they value - it’s “news you can use” in easily digestible form. 

https://vimeo.com/833229173
https://vimeo.com/883241228
https://vimeo.com/826191535
https://vimeo.com/829387864
https://vimeo.com/823388680
https://vimeo.com/818738321
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Accurate and compelling data is at the core of AGBI’s proposition with infographics deployed across a range of subjects to 

illustrate key trends and illuminate complex subjects - the key points of the important stories at a glance, at readers’ fingertips.
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In an increasingly networked world, AGBI is an influential presence on all the social platforms that matter. Our content is 

shared by movers, shakers and market makers from P!i�ce ��a�ed �i� ��&a�eed �� �a$d to ��eik�a 
�#i"a! ���a�a�.



In an increasingly networked world, AGBI is an influential presence on all the social platforms that matter. Our content is 
shared by movers, shakers and market makers from Prince Khaled bin Alwaleed Al Saud to Sheikha Intisar AlSabah.

Social media❖ AGBI Events 

AGBI’s most recent event held at the DIFC in November 
2023 saw AI experts flying in from the US, Europe and Asia 
to discuss the global learnings from AI implementation across 
industries. The panel of speakers and audience discussed a 
range of topics including does AI let us win in the present  
or own the future? Does it enable us do things better or do 
better things? 

The invitation-only senior business leaders who came loved 
the event, commenting on the calibre of attendees, their 
appreciation for AGBI bringing global AI experts to the  
UAE, and many expressed an interest in attending future 
events. 2024 will bring more invite-only events, so watch 
this space. 

 

“The AGBI team was deeply thoughtful 
about the event, content, and experience  
they were creating from moment one.  
As a panelist, I was delighted by the great 
care they put into incorporating a variety of 
perspectives, topics, and angles into how 
we explored artificial intelligence -- a 
critical effort when it comes to making 
sense of this powerful and controversial 
technology. It’s no wonder the panels 
invited spirited engagement and were 
widely celebrated among attendees.” 

Jessica Groopman  
Panel Speaker 

Contact the AGBI team at partnerships@agbi.com to enquire about 
upcoming events or to discuss your curated brand event.

“We thoroughly enjoyed being part of this 
event – the audience was high caliber, the 
evening well organized, and the other 
speakers provided valuable insights. We 
were particularly impressed with the 
extensive coverage of the evening and the 
talk across various channels, including 
media and social platforms, both leading 
up to and following the event.” 

Mario Rizk 
Oliver Wyman, Principal Digital, 
Sponsor 

“A top quality experience from start to 
finish. The AGBI team’s consistent 
professionalism, attention to detail and 
support before, during and after our 
two AI strategy events were beyond 
anything I’ve experienced in many years 
of international conference work.” 

Michael Bayler 
Panel Moderator

mailto:partnerships@agbi.com
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AGBI was launched last year to unpack 

and analyse the new business realities and 

opportunities that dominate a region driven  

by the desire to diversify economies and  

seek out investment opportunities in support 

of this process. 

With newsrooms in London and Dubai, 
we are a new insight platform that serves 

an exclusive club of leaders, investors and 

business players. As such we provide the 

region with a new forum for the exchange of 

ideas and services in pursuit of commercial 

gain and corporate growth.

Our audiences are influential people, high-

net-worth individuals, policymakers, and 

leaders of institutions and businesses who 

require a properly-vested storyteller to provide 

the context and analysis that enables better 

decision-making. While the UAE, Saudi 
Arabia and UK form our biggest audiences, 

we pull in readers from across the Middle 
East, Sub-Continent and North America.  

Data is at the heart of our content. Reliable 

data, brought to life by infographics, context 

and analysis.

Although dominated by the Gulf, we cover 

many stories throughout the MENA region.  

We focus on all the sectors that matter, from 

emerging tech and evolving trade relations 
to banking, stock markets, construction, 
plus oil and gas, airlines and tourism, 
macroeconomics and energy transformation. 

We interview the regional heavyweights who 

move markets and decide policies. 

Our journalists are the best in the Middle 

East. Drawing on experience from some of 

the biggest media brands in the world, these 

writers are witty when required, critical when 

justified, but above all knowledgeable and 

capable of communicating not only  

the what, but the why and what it means  

for our audience.

�a�e" �!$����d
Editor-in-Chief

v About AGBI Audience in 2023
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�a�e" �!$����d
Editor-in-Chief

v About AGBI AGBI Special Reports 2024

MAY

SAUDI CONSTRUCTION

AGBI will take a deep-dive look 
at what’s happening in the sector, 
the latest updates on the giga-
projects, the people making 
things happen in the Kingdom 
and if initial forcasts and project 
timelines are still on track. We’ll 
provide data backed evidence and 
key interviews with the leaders 
driving the sector and the most 
ambitious vision in the region.

FINANCE
AGBI will take do an in-depth 
review of the regions finance 
sector, from fintech to crypto 
and digital assets to where 
investors are focused. We’ll look 
at the companies doing things 
differently, the sovereign wealth 
fund activity and the challenges 
facing the sector and the leaders 
advancing this crucial sector for 
regional economies.

TOURISM
As ATM brings the travel industry 
together again in 2024, AGBI will 
create a special report looking 
at the technologies shaping the 
industry, the opportunities and 
developments facing the industry 
and speak to the brands and 
leaders responsible for advancing 
the sector while looking at 
sustainability.

DECEMBER

THE 2024 REVIEW AND OUTLOOK FOR 2025
AGBI takes a look at what happened 
in 2024 and with evidence backed 
research, will provide an outlook for 
2025. As 2024 draws to a close, where 
are the key sectors of the economy, 
which companies or industries made 
great strides and the leaders who 
shaped the year. AGBI will give you a 
deep-dive read into what happened this 
year - and what’s next.

JUNE

SEPTEMBER
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The opportunity to be the exclusive branded sponsor to promote your brand 
/ leader / thought-leadership content (4 x articles) on a tab we will create. 
The channel will host all AGBI content on the subject matter, alongside the 
sponsor content (4 x articles) and branding

�ideo
Onsite at client office or at industry event - editor interview with client - 
filming and production, inclusive of client branding, to create an asset for 
the client and hosted on AGBI  

Audio �odcast
Moderate and produce a 10 min podcast to be edited and published 
on AGBI.com 

Leaderboard - at top of newsletter
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Contact our team to talk 
through �artnershi� 
o��ortunities from content 
marketing to digital 
ad"ertising and s�onsorshi� 
% �artnershi�s(agbi&com

London 
ffice
The Cursitor,

38 Chancery Lane, 

London, WC2A 1EN.

Dubai 
ffice
Dubai Media City

Building 02, Office No. 202

Dubai, United Arab Emirates.
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Contact our team to talk 
through �artnershi� 
o��ortunities from content 
marketing to digital 
ad"ertising and s�onsorshi� 
% �artnershi�s(agbi&com

London 
ffice
The Cursitor,

38 Chancery Lane, 

London, WC2A 1EN.

Dubai 
ffice
Dubai Media City

Building 02, Office No. 202

Dubai, United Arab Emirates.

Events

M�U

Leaderboard - under Menu bar

Leaderboard - between content sections

 

The opportunity to be the exclusive branded sponsor to promote your brand 
/ leader / thought-leadership content (4 x articles) on a tab we will create. 
The channel will host all AGBI content on the subject matter, alongside the 
sponsor content (4 x articles) and branding

�ideo
Onsite at client office or at industry event - editor interview with client - 
filming and production, inclusive of client branding, to create an asset for 
the client and hosted on AGBI  

Audio �odcast
Moderate and produce a 10 min podcast to be edited and published 
on AGBI.com 

Leaderboard - at top of newsletter
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Dubai, United Arab Emirates.Curated Client Events Starting from $40,000

AGBI Event Sponsorship Starting from $12,000

M�U
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Leaderboard - between content sections

 

The opportunity to be the exclusive branded sponsor to promote your brand 
/ leader / thought-leadership content (4 x articles) on a tab we will create. 
The channel will host all AGBI content on the subject matter, alongside the 
sponsor content (4 x articles) and branding

�ideo
Onsite at client office or at industry event - editor interview with client - 
filming and production, inclusive of client branding, to create an asset for 
the client and hosted on AGBI  

Audio �odcast
Moderate and produce a 10 min podcast to be edited and published 
on AGBI.com 

Leaderboard - at top of newsletter
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Dubai, United Arab Emirates.
Commercial Content - Leadership profiling, Q&As and written content

Starting from $12,000

M�U

Leaderboard - under Menu bar

Leaderboard - between content sections

 

The opportunity to be the exclusive branded sponsor to promote your brand 
/ leader / thought-leadership content (4 x articles) on a tab we will create. 
The channel will host all AGBI content on the subject matter, alongside the 
sponsor content (4 x articles) and branding

�ideo
Onsite at client office or at industry event - editor interview with client - 
filming and production, inclusive of client branding, to create an asset for 
the client and hosted on AGBI  

Audio �odcast
Moderate and produce a 10 min podcast to be edited and published 
on AGBI.com 

Leaderboard - at top of newsletter
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Dubai, United Arab Emirates.

Starting from $10,000

M�U

Leaderboard - under Menu bar

Leaderboard - between content sections

 

The opportunity to be the exclusive branded sponsor to promote your brand 
/ leader / thought-leadership content (4 x articles) on a tab we will create. 
The channel will host all AGBI content on the subject matter, alongside the 
sponsor content (4 x articles) and branding

�ideo
Onsite at client office or at industry event - editor interview with client - 
filming and production, inclusive of client branding, to create an asset for 
the client and hosted on AGBI  

Audio �odcast
Moderate and produce a 10 min podcast to be edited and published 
on AGBI.com 

Leaderboard - at top of newsletter
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The opportunity to be the exclusive branded sponsor to promote your brand 
/ leader / thought-leadership content (4 x articles) on a tab we will create. 
The channel will host all AGBI content on the subject matter, alongside the 
sponsor content (4 x articles) and branding

�ideo
Onsite at client office or at industry event - editor interview with client - 
filming and production, inclusive of client branding, to create an asset for 
the client and hosted on AGBI  

Audio �odcast
Moderate and produce a 10 min podcast to be edited and published 
on AGBI.com 

Leaderboard - at top of newsletter
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The opportunity to be the exclusive branded sponsor to promote your brand 
/ leader / thought-leadership content (4 x articles) on a tab we will create. 
The channel will host all AGBI content on the subject matter, alongside the 
sponsor content (4 x articles) and branding

�ideo
Onsite at client office or at industry event - editor interview with client - 
filming and production, inclusive of client branding, to create an asset for 
the client and hosted on AGBI  

Audio �odcast
Moderate and produce a 10 min podcast to be edited and published 
on AGBI.com 
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Contact us at 
partnerships@agbi.com to 
discuss your campaign

London Office: 
Holborn Gate, 
High Holborn, 
London WC1V 7QH, UK

Dubai Office:
Dubai Media City
Building 2, Office G-07
Dubai, United Arab Emirates.
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sponsor content (4 x articles) and branding

�ideo
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filming and production, inclusive of client branding, to create an asset for 
the client and hosted on AGBI  

Audio �odcast
Moderate and produce a 10 min podcast to be edited and published 
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AGBI was launched last year to unpack 

and analyse the new business realities and 

opportunities that dominate a region driven  

by the desire to diversify economies and  

seek out investment opportunities in support 

of this process. 

With newsrooms in London and Dubai, 
we are a new insight platform that serves 

an exclusive club of leaders, investors and 

business players. As such we provide the 

region with a new forum for the exchange of 

ideas and services in pursuit of commercial 

gain and corporate growth.

Our audiences are influential people, high-

net-worth individuals, policymakers, and 

leaders of institutions and businesses who 

require a properly-vested storyteller to provide 

the context and analysis that enables better 

decision-making. While the UAE, Saudi 
Arabia and UK form our biggest audiences, 

we pull in readers from across the Middle 
East, Sub-Continent and North America.  

Data is at the heart of our content. Reliable 

data, brought to life by infographics, context 

and analysis.

Although dominated by the Gulf, we cover 

many stories throughout the MENA region.  

We focus on all the sectors that matter, from 

emerging tech and evolving trade relations 
to banking, stock markets, construction, 
plus oil and gas, airlines and tourism, 
macroeconomics and energy transformation. 

We interview the regional heavyweights who 

move markets and decide policies. 

Our journalists are the best in the Middle 

East. Drawing on experience from some of 

the biggest media brands in the world, these 

writers are witty when required, critical when 

justified, but above all knowledgeable and 

capable of communicating not only  

the what, but the why and what it means  

for our audience.
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Editor-in-Chief
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SIGN UP TODAY

Sign up to our Newsletters Download the AGBI app

Download on the App Store

https://agbi.us14.list-manage.com/subscribe?u=6dad398e61eeeae726961d9fd&id=9d63dc202b
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